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Interview with Urs Tschopp

"Creating lasting

value”

What lies behind the epitome of Swiss quality, iconic designs
and sophisticated functionality? Urs Tschopp, General Manager
KWC Home, talks about the strengths of family-run

businesses.

When they hear the name KWC, many
people automatically think of Swiss quality.
Is “Swiss Made” still a compelling selling
point?

Absolutely. Swissness is highly valued, as
evidenced by recent surveys. However, it's not
just about Swiss production itself, but also the
values associated with it. It's important that
these values are always tangible and that we
are consistently committed to premium quality
and top-notch service.

And how important is the contact with your
customers?

Direct dialogue is very important to us. We

are very in touch with the market and regu-
larly share information with our partners. In
addition, we field s veral hundred calls every
month in which we provide technical informa-
tion. We are committed to meeting all of our
customers’ needs in the quickest possible time
while maintaining the highest quality. We work
on that every day.

You cover a broad market spectrum.

That's because we want to give our customers
a choice. We offer a wide range of high-quality
and unique fi tings in our portfolio. Customers
can choose from the mid- to high-end segment —
always with the guaranteed KWC quality
standard. We see ourselves as a genuine and

dedicated faucet specialist. Even though we
didn't invent the faucet, we see it as our task to
perfect it through our 150 years of expertise.

«BOLD INNOVATIONS»

Most people associate KWC with
innovation and design. What can we expect
to see with new products?

Over the years, we have distinguished
ourselves through many innovations and bold
design. This fits ery well with our values of
being ambitious and daring. We are pioneers
in stainless steel in the kitchen and also see a
bright future for it in the bathroom. We have
also developed innovations such as the

KWC HOMEBOX, a high-quality concealed
solution with a beautiful, timeless design,
which is also easy and safe to install behind
a wall.

The faucet itself is still analogue at the
moment. Are there any plans for digitalisa-
tion in this area?

Digitalisation has to make sense and not just
be a buzzword in a brochure. For us, it's about
perfecting the customer journey: How do we
get in contact with customers?

What information do they receive about a
product and when? And how good is the di-
gital after-sales service? The faucet itself will



remain largely analogue. We do have many
ideas on how digitalisation can make faucets
simpler, smarter and even safer to use, but if
you need to establish a Bluetooth connection
before washing your hands, something isn't right.

«LIVING FAMILY VALUES»

You are now part of a family business.
Paini has been an absolute stroke of luck. We
had already been a family-run company for a
long time, and now we have bright prospects
for the future again with Paini. Paini wants to
grow strategically with us over the long term.
This is a very sustainable development, start-
ing with product development and extending
to the employees, who are highly motivated.
The current situation has also been well
received by our customers and we're getting
a lot of positive feedback in this regard. With
Paini, we are already working closely together
in development, production, product ma-
nagement, and purchasing, which has led to
numerous positive effects. These benefits wil
only increase in the years to come.

So your values are also a good match?

Yes, they're an extremely good match. Our va-
lues and attitude are ideally suited to a family
business. For us at KWC, it's been a big win.
Through this arrangement, we believe we can
further expand and strengthen our position

in the mid- to high-end segment. We look
forward to our journey together.

What are your specific ta gets for 2025?
The internationalisation of KWC. Over the
past 24 months, we have taken a major step
forward in many areas. In Switzerland, we are
reaching a high level of market penetration.
We can continue to grow here, but the inter-
national markets in particular are important to
us and have a lot of potential. We have alrea-
dy been extremely successful in Italy, Scan-
dinavia , the USA and Australia. We intend

to build on that. The name KWC continues to
enjoy a very good reputation internationally.
Now we have the right partner at our side,
together we can tap into our full potential.

Thank you, Mr Tschopp, for the interview.
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KWC Home —

choice

he ultimate

KWC Home is the embodiment of high quality,
legendary designs and sophisticated functionality for faucets
in bathrooms, kitchens and the catering industry:.

Whether in the private or (semi)-public

sphere — every single one of our products
reflects our ver 150 years of experience,
expertise and outstanding craftsmanship.

Our constant drive to create more than just
simple faucets can be seen in all of our
innovations and product solutions, which have
been continually setting new standards for
decades. With our faucets, you can literally
feel the iconic and distinguished designs,
innovative and safe ease of use, simple care
and outstanding quality.

With our products, we want to ensure that
precious resources are treated with care and
that water tastes and smells like water.

And we remain true to this position with
water-conserving functions and the use of
selected premium materials that are ideally
suited for hygienic contact with water.

Whichever of our unique product solutions
you use, our aim is always to enhance your
quality of life sustainably.

KWC Home
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Tradition meets
modernity

The commitment to being satisfied with nothin
but the best is tangible in every detail, every
day, at the Unterkulm location. In close
coordination with development, research and
production, ideas are born and refined t
perfection with the experience gained during
a company history that spans over 150 years.

The world of KWC

A one-of-a-kind showroom: modern architecture paired with the old foundation
walls of the foundry. At AQUAKULM, customers can immerse themselves in the
world of KWC. Covering almost 1,000 m?, the showroom lets visitors get up close
to a selection of the latest fi tings for bathrooms, kitchens and the catering
industry, and provides glimpses into the company’s history and production.



Knowledge transfer and training centre

The KWC training centre is designed to meet the needs of sanitary specialists, installers, trades-
people and professional customers. In these historic halls, the nuances, installation aids and
special features of KWC products are conveyed in person — by professionals, for professionals.
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A synergy
of expertise

The constant drive to create more than just simple fauctes
is reflected in all our innovations and product solutions, which
continuously set new standards.

Only when design, technology, innovative thinking, material
knowledge and manufacturing expertise come together can
real added value be created. And tangible comfort.

The perfect combination of wide-ranging expertise is a tradition
at KWC.

Expertise
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-lectro

NICS —

Sophisticateo

control

Modern electronics enable users to save personal preferences
and change settings with ease. An electronic control system
ensures maximum precision in controlling water flow and

temperature.

As KWC, we play a pi

oneering role in this field with our inno-

vations, such as touch light PRO technology and intuitive
control systems. We are committed to continually perfecting

technology for people

. Safety, ease of use and ecological

efficiency are always at the forefront of this process.

Expertise

15
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nnovation —
°rogress you can
experience

The pioneering spirit is firmly anchored in our DNA. Whether
the invention of the pull-out spray, the reinterpretation of the
spring hose with the patented highflex technology, innovative
and unique designs or the integration of electronic controls:
people and their needs in the future are what constantly drive

us to innovate, which is reflected in a large number of patents.

The new is not an end in itself. Our aim is to achieve the
perfect symbiosis of design and captivating user experience:
convenience thanks to intelligent technology, precise control
and high-quality design. That is quality of life for us.

Expertise









KW(C Stories Expertise 19

esign —
SWISS
craftsmanship

Our design has been characterised by precision, elegance and
architectural style since the very beginning. With our fittings,
we have been committed to enriching the quality of life of every
individual for decades.

Forms and functions must be brought together in harmony.
In our quest for perfection, the individual always takes the
centre stage. This aspiration motivates us to create the best
products of their kind.
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VVater conservation —
Responsible
Jse of resources

Water is one of our core elements of life and perhaps the most
valuable resource that needs to be protected. With our water-
saving options, featuring EcoProtect or CoolFix technology, we
have been committed to conserving water and using this
resource sparingly for years. Reducing water consumption is
the result of many small steps.

With KWC's solutions, we want to do our bit to make it as easy
as possible for everyone to integrate the sustainable use of
water into their everyday lives.
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Hygienic
drinking water —
Our purity
requirement

There is no quality of life without hygienic drinking water.

We therefore do everything we can to ensure and exceed the
high requirements for clean drinking water. It's no surprise that
we develop state-of-the-art manufacturing processes, use
high-quality materials and always go one step further.

Premium stainless steel fittings paired with electronic control
as well as our high quality standards and continuous testing.
This is how we set new hygiene standards.
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Stainless steel —
Duraple
nerfection

Modernity has been shaped by many different materials,

but stainless steel is still in a class of its own with its robust,
highly aesthetic surfaces. It can be almost completely reused,
which means we contribute to a circular economy through
durable, recyclable products.

For us, stainless steel is more than just a material. Itis a
building block that is not just of great importance for the food
processing industry, but also offers unbeatable advantages for
private use, including minimal heavy metal release in drinking
water, hygiene (with virtually no breeding ground for bacteria)
and exceptional aesthetics with long-lasting durability.

A premium material for premium quality.

Expertise
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Bespoke solutions

Custom products and processing — almost anything is possible

at the Unterkulm workshop

“Do you need a special faucet with a shorter
or longer spout or a patina? That's where we
come into play,” he says with the confidenc

of a man who loves challenges. Zwyssig co-
ordinates the custom products team at KWC,
where (almost) anything is possible. Although
not every request can be realised, one thing is
certain: They do everything they can to make
the seemingly impossible possible. Some 100
enquiries were received in 2024 — a record.
“Everything from laser-engraved logos to
complete gold plating,” says Zwyssig. After all,
customers’ wishes are as individual as their
projects.

“CRAFTSMANSHIP MEETS CREATIVITY”

“At the heart of what we do are real artisans,
masters of mechanical processing, tinkerers,
mechanics and engineers,” Zwyssig explains.
Ten employees from fi e different departments
work in the custom-products team. Together
they shorten, lengthen, polish and patinate for
all they're worth. They're constantly findin

new solutions. For example, by providing a
custom extension for faucets that have been
discontinued. “We try to conserve resources by
overhauling and repairing products instead of
replacing them,” Zwyssig emphasises. This not
only speaks to modern sensibilities, but also
fulfils the desi e of many customers to continue
using products they have grown fond of.

The response times are impressively fast.
Feedback on requests is provided within two
working days. Standardised changes are
often completed in a week, while more com-
plex modifications equire a little more time.
However, the goal remains the same: simple,
affordable solutions.

“TRADITION MEETS MODERNITY”

One project that KWC remembers fondly is
the cooperation with the renowned Hotel
Seerose on Lake Hallwil. “They wanted the
water to come from above, so we installed
the mixer housing in the ceiling and created a

Seerose Resort & Spa, Meisterschwanden

A fi st-class project. KWC fi tings for the bathrooms and spa at Seerose
Resort & Spa were specially developed and manufactured in Unterkulm.
From a special surface finish or a customised vintage look and
individual logo engravings to specially developed fi ting variants for

the resort, such as the elegant suspended water outlet, every wish was
granted. Always with a focus on the harmonious integration of

the fi tings into the overall concept.



custom outlet,” he recalls. Another customer’s
completely black sauna landscape, including
customised fi tings, is also one of his very
special highlights.

When looking to the future, Zwyssig sees even
more personal dialogue with customers.

“We live in the age of customisation, and this
is precisely where the future of manufacturing
lies,” he says. Whether it's personalised user
interfaces or new materials, the possibilities
seem endless. For a long time, the work per-
formed by the team has been more than just
customer service. “Customer requests provide
incentives for innovation and impetus for new

Custom products

Marc Zwyssig, Head of Strategy and
Innovation, and Markus Kleiner,
Head of Group Laboratory Research
Development, have a common
mission: to identify new approaches.

ABOUT

products,” says Zwyssig. The custom solution
created today could be part of the product
portfolio tomorrow.

One thing is certain: the custom products
team prove that technical precision, crafts-
manship and a passion for detail can meet any
customer requirement. “We love challenges
and always find a solution or everything
short of triangular faucets.”

27
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THROUGH HOUSE |
TORONTO, CANADA

Architects: Dubbeldam

Architecture + Design

KWC ONO | Kitchen




References

The faucet as an
eyecatching
architectural feature

The world of construction is in motion. Exceptional projects showcase how
modern architecture and enduring design complement each other perfectly.
The key to this is timeless elegance and exceptional quality. Just one reason
why renowned architects and property developers are enthusiastic about
premium products from KWC.

Through House

The owners of this historic 130-year-old
house on the outskirts of Toronto have
proven that a coherent, environmentally
conscious approach and modern design can
go hand in hand.

With the aim of increasing the interior living
space while preserving the garden on the
small plot, the challenge was to “extend” the
house without increasing its footprint. This
was achieved by rethinking the traditional
room layout and creating a strong connection
to the outside world, where the living space
is visually expanded.

The result is a sustainable, bright and airy
home with an intimate outdoor courtyard
that creates a quiet retreat for busy, urban
professionals.

29
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630 Gran Via

Harmony, well-chosen proportions and a balanced interplay of materials and colours
characterise this coworking space.The interior design aims to create a pleasant
atmosphere that combines avant-garde aesthetics with a touch of elegance.

The new spatial concept is based on creating multiple work areas in one open space,
with each retaining its privacy. The defined a eas include the sofa lounge, which marks
the entrance space to the business centre. Another interesting space is the new meeting
room with an open coffee kitchen, surrounded by beautiful doors made from black iron

and glass.




630 GRAN VIA BUSINESS CENTRE |
BARCELONA, SPAIN

Architects: INDAStudio Barcelona

KWC LIVELLO | Kitchen
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SEEROSE RESORT & SPA |
MEISTERSCHWANDEN, SWITZERLAND

Architects: Atelier ushitamborriello

KWC ONO Custom design | Bathroom

Seerose Resort & Spa

Immerse yourself and unwind. In the heart of Aargau’s Seetal
valley, surrounded by beautiful nature, the Seerose Resort &
Spa is located directly on the shore of idyllic Lake Hallwil.
Guests can enjoy high-end cuisine at the Cocon restaurant and
relax in the award-winning Cocon Thai Spa.

KWC fi tings for the bathrooms and spa at Seerose Resort &
Spa were specially developed and manufactured in Unterkulm.
With their unique shapes and distinctive gold tone, they provide
an unforgettable water experience.




Syd

Young. Urban. Vibrant. Three words that characterise the
trendy Dreispitz area in the south of the cultural metropolis
that is Basel. Syd combines a modern, urban residential
ambiance with spaciously laid-out, loft-like office space
and a wide range of shopping options.

The bars, restaurants, educational institutions and cultural
attractions located in the immediate vicinity give the location
a lively character. Easily accessible recreation areas and
leisure and sports facilities further expand the area’s high-
quality amenities, making it an excellent location for urban
living and working.

SYD |
BASEL, SWITZERLAND

Architects: Bachelard Wagner
Architekten AG

KWC MONTA und AVA 2.0 | Bathroom




[dumi

The concept behind this café is to enrich life in the neighbourhood by brightening up
people’s day with a cup of coffee or tea. The spacious interior features diagonally inclined
wooden roofing beam . This wooden structure is intentionally left on view — not only is it
aesthetically pleasing, but it also enhances the warm atmosphere inside. Other interior
materials were, wherever possible, selected by Japanese artisans: white terrazzo on the
counter, handmade lamps made of brass and ceramic cups to carry the spirit of
traditional Japanese craftsmanship forward into the future. Thanks to its sleek design,
the faucet integrates seamlessly into the interior concept.



IDUMI |
TOKYO, JAPAN

Architects: .8 Tenhachi Architect &
Interior Design

KWC ONO | Kitchen

References
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Interview with Gregor Anderhub

Partnerships with
‘esponsible companies
olay a major role for us.”

Gregor Anderhub, founder of Viva con Agua Switzerland,
talks about his mission, water consumption in Switzerland and

the partnership with KWC.

Hello Mr Anderhub. Thank you for taking
the time for this interview.

First, tell us a little more about yourself and
Viva con Agua.

Thank you for the invitation. My name is
Gregor Anderhub and | am the founder of the
organisation Viva con Agua Switzerland. |

fi st became acquainted with Viva con Agua
in Hamburg, where the organisation was
originally founded. Since then, | have been
excited by the idea of providing people with
safe access to clean drinking water. This is the
vision of Viva con Agua. Since our founding,
our partners have enabled us to provide this
access to over 400 million people.

At the same time, | am always delighted to
inspire new people to embrace our vision.
Today, there are 700 million people without
access to clean drinking water. When we
started, it was 1.2 billion. This demonstrates
that positive change is absolutely possible
and something is happening in this sector.

What role does sustainability play for Viva
con Agua Switzerland?

Sustainability plays a very central role for us.
Our overarching vision is to provide people
with permanent access to clean drinking
water, basic sanitation and hygiene facilities.
In our view, this is only guaranteed if the mea-
sures really help in the long term and depen-
dencies can be avoided. For this reason, it is
also extremely important for the public to be
involved in the process from the outset.

How is Switzerland positioned in terms of
water consumption in your view?

In Switzerland, of course, we are very privi-
leged when it comes to the water situation.
Switzerland is very rich, including in terms of
water. It's not for nothing that Switzerland is
also known as the “water tower of Europe”.
Many waterways have their source here.
With the Rhine Falls, we also have the largest
waterfall in Europe.



We are therefore very well positioned in terms
of water reserves. At the same time, however,
we also have high water consumption in Europe.
Of course, this has a lot to do with Switzer-
land being an import country. Many goods
come from abroad. The additional transport

and storage of these products also consume
water and energy. This hidden or virtual water
is often forgotten when calculating water
consumption. Society still seems to lack the
necessary awareness in this regard. At Viva
con Agua, we focus precisely on such issues.

KWC and Viva con Agua share a
common mission

to improve the quality of life for people worldwide through
access to clean drinking water and to raise awareness
among the general public for the responsible use of this
vital resource.

What initiatives can Swiss people take with
regard to water consumption?

| think it is important to develop the awareness
that even though we are in a very privileged
situation, water remains a precious resource
that should be protected.
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And especially when setting up a new apart-
ment, you can make sure, for example, that
you use water-saving faucets and generally
rely on innovative, energy-saving techno-
logies. This is an easy way to be a bit more
sustain-able in everyday life. There are now
online platforms where you can check your
water footprint. This, too, can help raise one’s
own awareness.

At Viva con Agua, we also try to offer simple
ways to help people make more sustainable
consumer decisions in their everyday lives.
What is particularly important to us in our
corporate partnerships is to promote faucet
water consumption and raise awareness of
the outstanding quality of our drinking water.

How do you rate the role of companies in
the sanitary industry on this issue?
Companies in the sanitary sector and compa-
nies in general naturally play a very large and
important role because they reach so many
people. Both internally, in the form of their
own employees, and externally through their
products, services and communications.

In my opinion, it is important to focus on creating
products with sustainable added value, particu-
larly during the product development stage —
products that promote social and environmental
sustainability in addition to economic efficienc .
And, of course, it's great to partner with
companies from the industry who deal with
issues relating to hygiene, sanitation, drinking
water, etc. on a daily basis, as this enables us
to work together even more closely in terms of
content.

What are Viva con Agua Switzerland’s
objectives with partners such as KWC?

All our partners support drinking water projects.
The ultimate aim is to provide access to clean
drinking water for as many people as possible
worldwide.

KWC is a wonderful example in this regard and
has supported us with concrete donations for
drinking water projects in Mozambique since
the end of 2023. We have been active in this
country for many years and are working to-
gether with the local population to implement
sustainable projects. | am pleased that further
projects in cooperation with KWC are also
planned for the coming months.

We also want to raise awareness of the topic
of water in the companies themselves and
offer employees the opportunity to get involved
in tangible terms and bring their support to life
in a creative way.

KWC has been a member of Viva con Agua’s
Social Business Club since last year. It is
particularly important to us that companies
can also network with each other and thus
continuously expand the company network.

Of course, many event operators, restaurants
and private individuals are also part of the



Viva con Agua community. | believe, however,
that companies are particularly important
here because they have the power and means
to reach the general public with their products
and communications and to have a lasting
positive impact.

Mr Anderhub, thank you for these interesting
insights into your work at Viva con Agua
and for your partnership with KWC.

We wish you continued success in your
mission.

You can find mo e information about the

KWC partnership and Viva con Agua on our
website.

Interview with Gregor Anderhub

Water is a human right

As an official pa tner of Viva con Agua, KWC is committed
to the conscious use of water as a valuable resource. Since
2023, it has raised over CHF 16,500 for water projects
worldwide, as part of the joint mission for clean drinking
water and sanitation systems. An amazing success.
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miriamirle is an interdisciplinary design company in Munich.
Its staff work on projects at various scales: product design,
interior design, exhibition design, office design

Miriam Irle is Professor of Product Design at the IU International
University of Applied Sciences. She also teaches technical
design at the Deggendorf Institute of Technology.




Interview with Miriam Irle

An Investment
N the future

Designer and university professor Miriam Irle on stainless steel

as a secure investment.

What do you think about stainless steel as
a material for bathrooms?

For me, totally rethinking this material in the
context of bathrooms, and employing it
effectively, is a really exciting design brief —
because stainless steel's use here has thus far
been limited to faucets, handles and radiators.
As an example, we could move away from
surfaces and start thinking about objects that
combine stainless steel with other materials,
such as wood or even ceramics.

And in the kitchen?

Stainless steel in this context originates from
the catering trade and commercial kitchens —
because it's easy to clean and disinfect.

It's also more durable and heat resistant than
other surfaces. Simply using stainless steel as
decorative cladding makes no sense.
Incidentally, the aesthetics of professional
kitchens have long since been adopted by
some kitchen manufacturers.

So where does stainless steel work best?
I'm always a fan of using materials in a way
that exploits their benefits to the full. In th
case of stainless steel, that could be facade
elements, surfaces in functional spaces, or
outdoor furniture and products.

The properties to make the most of would
be stability, corrosion resistance, bendability,
foldability, durability and recyclability.

Does stainless steel enhance products?
It can — aesthetically and functionally. A
stainless-steel kettle is preferable to one

made of plastic in terms of design, quality and,
providing it is well made, durability. But here
too, it comes down to details — using stainless
steel for visual effect alone is not enough.

What about its surface qualities?

The finish applied to tainless-steel surfaces —
whether polished, matt or painted - can lead
to very different objective and subjective
perceptions. Some people consider a matt
surface to be of higher quality, while others
prefer a polished surface. It has a lot to do
with cultural context and trends.

What future does stainless steel have in the
world of design?

That depends on its use. It takes a lot of
energy to produce stainless steel. On the other
hand, it's a durable and easily recyclable
material, which makes it suitable for recyclable
architectures, interiors and products. It's a
good investment — expensive to buy, but also
stable in value. Key concepts here include
“furniture as a service” and “device as a service”.
In other words, products and equipment are
no longer being purchased, but rented. With
this in mind, durable and recyclable materials
are becoming increasingly important.

Thank you for the interview, Mrs Irle.
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The bathroom —
a sanctuary
of well-being

The bathroom is much more than just a

functional space. Itis a place where well-
being, relaxation and design combine to
create a harmonious whole.

For this very reason, this space deserves
a sophisticated design with exquisite
materials and perfectly coordinated
colour schemes. Stainless steel makes a
clear statement here — not just aestheti-
cally, but also thanks to its hygienic
benefits and exceptional durability,

Be it faucets, shower heads or basins —
stainless steel opens the door to premium
designs, is easy to clean and can with-
stand even intensive use. This makes
the bathroom a stylish retreat that can
be enjoyed for many years to come.
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Seamless elegance

Stylish accents

Whether round or rectangular, the stainless-steel
washbasin options from KWC impress with precise
radii and edges. The special brushed finish on th
material clearly stands out from conventional surfaces
and harmonises perfectly with the stainless-steel
lines KWC ONO E and AVA E. Beautifully sophisti-
cated, yet also environmentally sound: at the end of
its long life cycle, the washbasin is fully recyclable.

Well rounded

The circular stainless-steel washbasins com-
bine purist design with practical functionality.
The durable material enables effortless,
hygienic cleaning and a special coating
reduces the appearance of fingerprints
perfect for everyday use



Clean lines

Uncompromising and expressive, the precise lines and striking

geometry lend the countertop washbasin a distinctive structure.

Whether rectangular or square, the flawless su faces and clear
shapes exude a subtle elegance.

High-quality workmanship

Seamlessly manufactured and elegantly
brushed, the stainless-steel washbasins com-
bine aesthetic appeal with the highest precision.
Every detail is characterised by flawles
quality, while the geometric clarity of the pro-
portions creates a balanced equilibrium.

Material of the future

Stainless steel — a hygienic, sustainable
material that meets the high standards of
our time. A commitment to consistency,
functionality and style.

KWC in the bathroom

47
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Radial purism

Restrained clarity

With its slim silhouette and compact shape,
the KWC BROCCA fits harmoniously into

any designer bathroom. Its minimalist design
with sharp contours and a subtle appearance
embodies discreet and timeless aesthetics.

Invigoratingly compelling

The minimalist KWC BROCCA shower head
combines a gentle rain effect with efficien
water consumption — for a comfortable and
soothing shower experience.

Functionally refined

The adjustable angle allows for individual
positioning, while high-quality anti-scale

raised spray nozzle:.s make c.leomng e05|er.. Striking colour variants
Thanks to the easy installation and the choice

between round or rectangular escutcheons, Three high-quality materials give the bathroom
the spray head fits seamlessly into an an unmistakable touch: purist elegance in
bathroom environment. brushed stainless steel, modern industrial

style in matt black or timeless brilliance in
chromeline.

OO0
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Comfortina s

minimal desig

Perfect orientation

The KWC PIATTO offers fl xible alignment for individual shower
comfort. High-quality anti-scale raised spray nozzles make cleaning
easier and ensure long-lasting use.

Harmonious colour scheme

A range of colours combined with stainless
steel: the brushed stainless steel, matt black
and chromeline variants create striking visual
impressions.

OO0

A
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ylishly

Harmoniously integrated

Whether square or circular, the clear geometric
shapes integrate effortlessly into any setting.
The flat tructure creates a spacious, almost
weightless impression.
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The kitchen —
the heart
of the home

Cooking, indulging, coming together —
the kitchen has long been more than just
a workspace. Itis a hub of life, where
functionality and aesthetics merge seam-
lessly.

Perhaps more than anywhere else, it
needs high-quality materials that not only
look stylish, but can also endure everyday
life. Timeless design, maximum hygiene,
clean water and exceptional durability.

With a passion for detail, our kitchen
faucets ensure perfect harmony in the
kitchen —day in, day out, for all the senses.
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Crystalline
perfection

KWC ENIA E — promising stainless-
steel faucet for filte ed drinking
water and maximum durability in the
kitchen.

Compelling quality, design and convenience — the KWC ENIA E
makes everyday kitchen tasks a breeze with its easy operation and
compact filter technolog . Thanks to the dual, decoupled water
lines and the antibacterial V4A stainless steel, it meets the highest
hygiene standards. Whether mixed or filte ed drinking water —
operation is intuitive and effortless.
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Stylish
accents

Absolute drinking pleasure

Made of durable and recyclable V4A stain-
less steel, the KWC ENIA E meets the highest
standards of quality and hygiene. The anti-
bacterial material ensures maximum water
purity and keeps the surface of the faucet
clean.

Separate control system

The classic lever provides mixed water
as usual, while simply rotating the separate
knob also provides filte ed drinking water.
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Pillar faucet option

Filtered drinking water — the perfect complement
to the classic kitchen faucet: the KWC pillar
faucet makes it easy to retrofit filt ed water
using an existing soap dispenser hole or a
separate washbasin.
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Vaximum
nygiene

Dual water line

Turning the rotary knob provides filte ed
water of the highest drinking water quality
at any time. The separate water lines ensure
that filte ed water and mixed water never
come into contact with each other. If the
building already has a decalcification ystem,
the raw water can be connected.

filtered water




Separate channels

A unique selling point of the KWC ENIA E:
dual, separate water lines with two stream
types — filte ed water and mixed water

Manual operation

The lever offers the usual convenience for
everyday kitchen tasks: cold, hot or mixed
water — whatever you need.

cold water

hot water

KWC in the kitchen
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Mixed

Powerful mixed water, ideal for washing up
and all kitchen tasks.
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Filtered

Filtered water, perfect for drinking
or filling ater containers.
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Compact power

Compact filter technology

The high-performance, compact filter e fort-
lessly removes impurities and optimises water
quality and taste in no time. With a capacity
of 4,000 liters, it ensures long-lasting pure
water. Assembly and replacement are carried
out quickly and easily — a sustainable solution
for healthy water directly from the faucet.

Highly compact

The KWC ENIA E activated carbon filter t ans-
forms faucet water into soft, clean drinking
water — free from hazardous substances and
microplastics. With similar dimensions to a
folding rule (height 23 cm, diameter 4.5 cm),
it can be easily integrated into any kitchen.
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Two colour schemes

In stainless steel or industrial black, the KWC
ENIA E is a stylish eye-catcher and lends every
kitchen an individual touch.

OO
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